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If a publication hasn’t sold all of its advertising pages then they may choose to offer space 
at a heavily discounted rate to fill space and meet their deadline. 

This document outlines potential opportunities for Knightsbridge Partnership BID members 
to take these spaces in 2025 on select publications we have secured this opportunity with.

NB: There is no guarantee that distressed advertising space will become available in these
publications. If it does, it will be last-minute and creative will require a very quick 
turnaround.
All rates quoted are based on a single-page advert (non-specified position).
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Knightsbridge Patnership has also secured 
special rates for BID members on OOH 
advertising.

If you would like to receive emails with 
lastminute opportunities to consider, please 
email katie@knightsbridgepartnership
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All publications need to approve advertising copy in advance. 

To be eligible, creative submitted must look like an advertisement for 
Knightsbridge and not an advertisement for a brand (who could potentially 
advertise directly – then there is no conflict of interest.



THANK YOU

Katie Blake
Director of Marketing and 

Communications
katie@knightsbridgepartnership.com

mailto:katie@knightsbridgepartnership.com
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